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If you only had one book on your bookshelf, EVERYTHINGYOU EVER

WANTED TO KNOW ABOUT SOCIAL MEDIA, BUT WERE AFRAID

TO ASK... should be it. HILARY JM TOPPER, MPA, President and CEO

of HJMT COMMUNICATIONS, LLC, the full-service public relations,

social media, event planning and graphic design agency, will help you

become an expert in consumer generated media.

THE POWER OF SOCIAL MEDIA FOR BUSINESS…

“In today’s media landscape, it is
important to be where your
customers are.”

JEFFREY W. HAYZLETT
Chief Marketing Officer
Eastman Kodak Company

“If you make valuable content that is funny, inspirational or
informational, people will watch.They will enjoy it and share
it with friends.This is the true meaning of going viral.”

GEORGE WRIGHT
Vice President of Marketing and Communications
Blendtec

“We useTwitter to get our message out fast.
We find that social media is an important outlet
for us to talk with our public.”

CAPTAIN DAVID FAGGARD
Chief of Emerging Technology
United States Airforce

“Our primary focus on
using social media tools is to form
a more personal connection with our
employees and customers.”

TONY HSIEH
Chief Executive Officer
Zappos

BUILDING YOUR BUSINESS USING CONSUMER GENERATED MEDIA

“Social networking is vital.We must move at
the speed of today’s youth because that’s how
they communicate.”

DONNA CERAVOLO
Chief Executive Officer
Girl Scouts of Nassau County, Inc.
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